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Media buying

We promote our partners and
convert audiences into traffic
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Production

We shoot, broadcast, edit, and animate.
And we also have our own studio

Gamification

Creating engaging conversion mini-games
that you want to play
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SMM

We make original content that is
impossible to forget

Events

We organize offline events of any complexity
from start to finish

Collabs

We implement cross-marketing projects,
uniting brands

Cybersport

We run tournaments that are
interesting to watch

360 campaign

Everything, everywhere, all at once!



IGM - jts 3GO0°
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Our results at 2025:
Developed Produced Made Had
web apps special projects content units bi“ion

reach



Gamification

Games with conversion mechanics directly impact the
outcome of marketing activations. We know very well
how to engage users and build an emotional
connection with the brand through game mechanics.

Users play in our games

Platforms ¥ wes

20

realised
projects

GAME MECHANICS
GOALS

FOR

years in
game development

Conversions we gave our partners

4 WEBVIEW

'\ MINI-APPS




BETTER TOPLAY,
THEN TO READ

to try it out!



https://vk.com/app51988321
https://ufc.igm.gg/
https://lamptest.igm.gg/#/
https://elixir-test.igm.gg/

ve “t s YOURBRAND IN OF ATTENTION

We organize turnkey offline events — from the creative
concept and venue selection to setup and visitor
attraction.

of
event organisation experience

Events of , tailored to your
goals and objectives.

Your brand’s booth at of
ESEL




HOW IT WAS

To view, simply on any image!

Honkai: Star Rail IGM x DeepCool Fonbet x Chernomorets
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https://vkvideo.ru/video-30602036_456296572?t=29s
https://disk.yandex.ru/i/SwZRidGTdp9i_Q

s M M YOUR WILL BE ON !

¢ Create long-term strategy ¢ Create a loyal core of your community ¢ Convert reach into sales
Make hypothesi D -dri

¢ Develop visual identity ¢ ake UF.)O esis an test <.> o data drlve.n
perspective formats content planning

We know what we’re talking: take a look at our statistic!

We don’t just post content "on

B L

KK b - schedule" - we create original
TR A : .

B.OKK L z posts that deliver results!
6.AKK L %

2020 2021 2022 2023 2024 2025



GOOD CASE

[ 3 platforms }

[ 20 topics }

[ 2000 publications }

[ X2 (0 audience } AND one unforgettable
mascot!




Production

/
Production of narrative short A ' -~
. . N
films, documentaries, and web S\
S

shows. N
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Editing of teasers, highlights, | ——

and aftermovies. - N /
',

YOURPRODUCT

Broadcasts ranging from
presentations and conferences
to esports competitions and live
shows.

Animation and 2D cartoon
animation, SFM videos, and motion
design.




PROJECTS, THAT WE ARE
PROUD OF!

Click and watch it right now! (and don’t forget to popcorn)
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Animation / Editing Broadcast

Animation -' Animation / Video production


https://vkvideo.ru/video-207508001_456239348?t=22s
https://vkvideo.ru/video-30602036_456299606
https://vkvideo.ru/video-196555743_456239736
https://vkvideo.ru/video-30602036_456287624
https://vkvideo.ru/video-207508001_456239113
https://vkvideo.ru/video-30602036_456300062
https://vkvideo.ru/video-30602036_456301346?t=1m13s
https://disk.yandex.ru/d/n1YJFK99L23NzA/(%D0%BF%D1%80%D0%B0%D0%B2%D0%BA%D0%B0)%D0%9A%D1%80%D1%8B%D0%BB%D1%8C%D1%8F_%D1%81%D0%BE%D0%B2%D0%B5%D1%82%D0%BE%D0%B2_16%209.mp4

Collaborations

Mutually beneficial cooperation that will catch your competitors off
guard and become a source of news hooks for the medial!

Planis ready
Choose right partners Make concept

Produce merch and
POS-materials

Provide media coverage

Make clear reports

Achieve the set KPIs :
about project

Create indentity

Work control

Take all paperwork by myself!



Freshcase

@ 3 weeks
COFFEE 42 cafe

BON

CETb KODEEH

[ 10 OOO } liters of coffee

was sold

[ 20 000 } it

fans

reach = 'A'
[ 40 500 OOO achieved } Video report

Z-Z-Z

ZENLESS Zone Zero


https://vk.com/coffee_bon?z=video-114183301_456239285%2F767970e35e9117d52e%2Fpl_post_-114183301_4532

Cyberspor

We have hosted tournaments for
participants, catering to both Russian-speaking

and English-speaking audiences — from corporate
tournaments to world championships.
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Broadcasting
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YOUR TOURNAMENT
- YOUR RULES!
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PUBG Chicken FrontLeague

Results:

: s

views of broadcasts [ 12

] Tier-1teams

j gaming days

GRAND FINALS

MATCH 3/6 ' Infinix
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PUBG Mobile UNILEAGUE
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reach of tournament [ 800 000 P j prize fond

students in tournament




Media buying DIRECT HIT TO THE

Seeding Integrations Targeting Branding
We promote on 4 O K
resources Excellent, 1st class, AAA-tier subscribers J
Media kit

an ongoing basis

at the
. . Just click on the
We will handle promotion across !
all our social media channels on ’Gm X AT _




WHAT WE INCLUDE IN EVERY
PROJECT

Content- Support

Market analytics 2
- 8 planning 2

Reports and

Developing of creative Digital-promot
+ ion ” presentations

concept

Identity Promotion in

ﬁ creation ’ media



WE HAVE

CASES!
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Auchan: New year game

Brought New Year's spirit to customers and let them spin Santa
Claus for valuable gifts with fun New Year's games!

Results:

[ J [ 65% j conversions

(300000 ) unique users

coupons and promo
codes were issued
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[!!] UntepecHbin pakT!

+15% Keww 63k +15% Keww 63k
HQ B/IGXKHbIN Ha KOpM
kopM ypm> Pedigree

Be npennoxenis Cnacu6o, nosxe
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Auchan: Z2ooClub

Specially for our four-legged friends and their owners, we developed a
separate educational and heartwarming portal dedicated to pets inside
the mobile app!

Results:

[ ] ( 245000 ] registred pets

(6000 | articles and facts

unique users
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FONBET Cup of Russia

For Fonbet, we developed a game in the genre of a regional football club
manager simulator. The player takes on the role of a manager, develops the
club, and increases its level and prestige.

Gameplay includes 4 engaging mini-games and a system of random events
that affect the club's statistics.

Results:

[ J [ ] growth of convertion

[ 5.7 ] session per user

unigue users count

EXACT THAT game

We created a limited series of aroma diffusers, recreating the iconic smell of
a new game box, and developed a test where everyone could remember
THAT VERY game from childhood and get a discount on it in our store.

The idea generated a huge response: the press actively wrote about the
novelty, and streamers unboxed it and took the test.

Results:

[ ] [ +20% ] sales growth

] ROMI

viral reach [
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Dobrofura Lokopunk
Together with =1gle , we traveled across Russia in two trucks Together with renowned artist , we created a dieselpunk universe
and raised 21,000,000 P for good causes through the website and at offline for and immersed fans in it.
events.
Results: Results:
[ ] [ 21 500 j kilometers of Dobrofura route [ ] [ 20 000 ] event visitors
: [ ] offline events visitors
project reach

[ j landing visits

project reach
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Night until VR...

We run regular interactive live shows around key updates,
featuring opinion leaders. Exclusive content, signature humor, and insane live
viewership guaranteed.

Results:

[ J (177000 ) peakonline

each broadcast view count

project reach [ j

EEEEEEEEEEEEEEE

MamaTHaA NAACTUHKA AcTpbl flo
nonyuyeHa!

HAXXMMUTE, Y“TOBbl OCTAHOBUTb

Astra Yao vinylrelease

We promoted a virtual artist from in Russia, built a fan club
through a , released a fashion magazine with the character on the
front pages, recorded a Russian-language cover, and shot a music video.

Results:

[ J [ 83 000 j users joined to fan-club

[ j clip views

app visits



CORPORATION GOOD

In collaboration with , We
created Russia's first large-scale gaming
ecosystem for good deeds, where
participation was easy, clear, and

engaging.

Results:

3 O OOO kind affairs
Our integrated campaign united the did users
brand, top Russian athletes, and millions

of their fans to support dozens of event
charitable foundations. 1 O 5 OOO participants

Tpats ce
ou Ha YHUKanbHbIf MepY 1 namaTHpie

nepco
PCOHanbHbie GoHycw or fnas penapramenros!

The project included a digital hub, a / \
Telegram bot with a mini app, offline 3 O O O O O O O
events, and a comedy series in a
mockumentary format (in the style of " rubles was sent on charity
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500 @ TOuHO cobepews
@ 1500 © m e

4000 ©




FIRST ANNIVERSARY
HONKAIL STARRAIL

Developed a that was the main
digital hub of the entire campaign. In it, you

could take part in various activities, play Results:

mini-games in the memory, Sokoban, and
hidden-object genres, and complete
conversion actions, for which users

received a ticket to the event. festival
9 O O O visitors

¢ Integrated branded covers and emoji

statuses for users' personal profiles into the 350 000 pr load
ownloads

VK Mini App.

OTpYAHTEC B
Hbif 1P

<> Placed ads on retro pillars across St. - I
Petersburg and organized an offline 5 O 0 O O 0 O O
quest to find them using a Telegram bot.

overall reach

¢ Held a 9-day festival in a pre-revolutionary N J
palace in the very heart of historic St.
Petersburg.




OUR AWARDS

<> Proba Awards — in the category
of marketing communication

<> MUKC — in the category of '
brandformance campaign |

<> AKMP — in the category of viral
communications

<> LOUD — in the category of
integrated communications

<> BEMA! — in the category of best
integrated campaign

TAGLINE AWARDS
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< MIX — in the category of Best | o veﬁ e
Campaign using a digital tool for online ﬁ e 100000 B8

NYYHUK
sales
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